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Articles on pricing  

•	 Enos, Lori. “!mazon !pologizes for Pricing 
Blunder.” E-commerce Times. September 28, 
2000. 

•	 Perkins, Ed. “Is Premium Economy Worth the 
Cost?” smartertraveler.com. 

•	 Goldstein, Jacob. “Lawsuit Over Inflated Drug 
Prices Slogs On.” The Wall Street Journal. 
September 18, 2007. 
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http://www.ecommercetimes.com/story/4411.html
http://www.ecommercetimes.com/story/4411.html
http://www.smartertravel.com/travel-advice/is-premium-economy-worth-the-cost.html?id=2878949
http://www.smartertravel.com/travel-advice/is-premium-economy-worth-the-cost.html?id=2878949
http://blogs.wsj.com/health/2007/09/18/lawsuit-over-inflated-drug-prices-slogs-on/
http://blogs.wsj.com/health/2007/09/18/lawsuit-over-inflated-drug-prices-slogs-on/
http:smartertraveler.com


      

   

© London Times. All rights reserved. This content is excluded from our Creative

Commons license. For more information, see http://ocw.mit.edu/help/faq-fair-use/.
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From Forbes.com  
“Catalog retailers play this game.  !n old trick is to send 

out catalogs that sell identical goods except at different 
prices.  The unlucky consumers who live in a more free-
spending zip code may see only the higher prices.  
Victoria’s Secret has used these tactics.  Staples 
brazenly sends out different office supply catalogs with 
different prices to the same customers.  The price-
sensitive buyers know which to buy from.  The 
inattentive ones pay extra.” 

From Woolley, Scott. “I Got it Cheaper Than You.” Forbes. 
November 2, 1998. 

© Forbes. All rights reserved. This content is excluded from our Creative Commons
license. For more information, see http://ocw.mit.edu/help/faq-fair-use/.
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